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An introduction 
Flanders Investment & Trade
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Flanders Investment & Trade
Our services 
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TRADE (support to FL exporters) INVEST (support to UK investors)

Information on markets, sectors and sales Site selection

Background checks of UK companies Overview of all tax benefits, financial grants and 
incentives

Liaise with UK Gov officials re trade flows Introduction to the country’s decision-makers

Assist FL companies with UK market access 
(regulatory, identification of UK partners, etc.)

Legal aspects of setting up locally

Events (trade shows, missions, …) Identify business opportunities

Arrange B2B meetings & publish trade proposals Integration into local community life

… …
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Flagship Sectors – Flanders Accelerates 
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Do’s & Don’ts – Anglo-Dutch Commercial Guidance

DO’s DON’TS

Humour – football - weather Brexit – Politics – religion – Belgian taxation

Punctuality - chasing culture Racial comments 

Build rapport Direct statements

Meeting agenda (including “AOB”) Too casual dressed

Business gifts



What the British say What the British mean What the Flemish hear
I hear what you say I disagree and do not want to discuss it 

any further
He accepts my point of view

With the greatest respect… I think you are wrong (or a fool) He is listening to me

Perhaps you would like to think about…
I would suggest…

This is an order. Do it or be prepared to 
justify yourself

Think about the idea, but do what you 
like

Oh by the way…
Incidentally…

The primary purpose of our discussion 
is…

This is not very important

I was a bit disappointed that…
It is a pity you…

I am most upset and cross It doesn’t really matter

Very interesting I don’t agree/don’t believe you They are impressed

Could we consider some other options I don’t like your idea They have not yet decided

Pitfalls – Anglo-Dutch dictionary



UK Food & Drink sector



Navigating the retail landscape 
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“The big four” 



Navigating the retail landscape 
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Impact of Brexit
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• Complexity for the food & drink trade
• Impact yet to be felt by consumers



Impact of Covid
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Trends in Food and
Beverages



3
main
Topics

Sustainability ConvenienceHealth



‘Convenience’, Food-to-Go and E-commerce
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‘Convenience’
What is really needed?

“To take away, please”
Food-to-go

Improved offer, quality and 
speed of service

Online shopping

Innovative companies

Takeaway delivery

Food and technology

Personal data



Premiumisation & 'indulgence’
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Expect higher
quality

Buy fewer
products

Prepared to pay more
‘Treat Yo Self’



The Sugar Tax for soft drinks
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Volume of soft drinks bought 
remained the same

1

2
Amount of sugar fell by 29.5g
= 10% per household per week



Low-alcohol, alcohol-free, adult soft drinks and spirits
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13%

16% 15%

10%

19%

27%

17%

13%
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2021 2022

The share of respondents 
participating in Dry January



‘Free-from’ and labels
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Why Free-from? A healthy choice?

"decadent, 
mouth-watering 
and nutritious"

Investments from
big names

Associations with
health benefits Lifestylers
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Fairtrade and Local sourcing

65% of people in the UK say they choose Fairtrade

Economic

Social
Environmental



High sugar and salt regulation
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Restricting promotions of products high in fat, sugar and salt by 
location and by price (October 2022)

Volume promotions ‘Front of store’ display space
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Veganism



Cannabis: CBD

Multiple applications
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Food products

Medicinal products

Pet products

Cosmetics

Other categories (e.g. vaping)



Packaging, focus on plastic reduction
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Testimonials British Buyer
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We are on the lookout for 
innovative products. 
Something that stands out.

“
”

We assume that companies 
that have an interest in 
trading in the UK are familiar 
with the Brexit requirements.

“
”



Testimonials British Buyer
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Price - know the retail 
landscape.

“
”

The foreign supplier need 
to be willing to invest in 
marketing in the UK.

“
”

The packaging needs 
to work in the UK.

“
”



Trade Fairs
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25-27 April 2022
NEC Birmingham

https://www.foodanddrinkexpo.co.uk/

5-6 September 2022
Olympia London

https://www.specialityandfinefoodfairs.co.uk/



Trade Fairs
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Britisch buyers event
20 – 22 March 2022

Kortrijk Xpo
https://www.tavola-xpo.be/en/

26-28 September 2022
Olympia London

https://www.low2nobev.com/



Flanders House
1A Cavendish Square 
W1G 0LD London
United Kingdom
+44 207 307 77 10
flandersinvestmentandtrade@flanders.co.uk

Moustapha Assahraoui – Head of Trade 
Moustapha.assahraoui@flanders.co.uk

Any questions?

mailto:flandersinvestmentandtrade@flanders.co.uk
mailto:astrid.Geeraerts@flanders.co.uk
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